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> 
Encouraging talent to move to businesses' communities is 
difficult; mixed views on if a healthy, vibrant arts 
community helps to attract potential employees 

The Nanos survey of businesses in Ontario, including businesses that employ more than 20 
employees, shows that while the arts and culture scene isn’t the most important community aspect 
for their company, they are still seen as relatively important. Most businesses don’t make financial 
contributions to arts or culture organizations, but those that do say they believe such organizations 
are important to their employees and the majority either agree of somewhat agree that government 
support for the arts makes a more liveable community. Overall, three fifths of businesses in Ontario 
surveyed said that more qualified employees usually reside in communities with a thriving arts scene 
and that having a thriving arts scene makes it easier to attract talent to their community.  

• Many business hire outside of their community, though some find it difficult to convince 
candidates to move – Just under three quarters (74%) of businesses said that their company 
often (26%) or sometimes (48%) hires people who live outside their city or community. 
However, half of businesses (50%) say that when it comes to encouraging candidates to move to 
their location for employment that they find it difficult (25%) or somewhat difficult (25%) – by 
comparison 26% say it is not difficult, and seven percent say it is somewhat not difficult. The top 
reasons cited included the fact that it’s hard for employees/ families to relocate (15% said this), 
followed by the fact that the business was in a remote/ small/ rural area (11% said this) and 
that the business doesn’t outsource work/ prefers to hire locally (eight percent said this). 

• Restaurants and cafes, as well as sports facilities, are the most important aspects to 
businesses – The top two first ranked aspects of the community participants would say is 
important to their company are restaurants and cafes (25%) and sports facilities (21%). The top 
two second ranked aspects are sports facilities (25%), followed by nature (24%). 
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• Parks and recreation activities, followed by restaurants and cafes, are the most important 
aspect for people moving to respondents’ community in order to work for them – Three 
quarters of participants (75%) said that parks and recreation activities are important (41%) or 
somewhat important (34%) for people considering moving to their community to work for 
them. The second most important aspect was restaurants and cafes – just over seven in ten 
(72%) said it was either important (36%) or somewhat important (36%). Other important 
aspects included sports facilities (32% important; 38% somewhat important), proximity to the 
natural environment (31% important; 33% somewhat important), and arts, cultural events, or 
festivals (25% important; 36% somewhat important). Theatre, plays, and music concerts were 
of mixed importance, 35% said it was unimportant, and 12% said it was somewhat 
unimportant. Museums and galleries was seen as unimportant by respondents – three fifths 
(60%) said they were either somewhat unimportant (20%) or unimportant (40%). 

 

• Respondents most satisfied with the proximity to nature and environments, followed by 
parks and recreational activities, as aspects their community offers potential employees – 
Overall, respondents were overwhelmingly satisfied with the aspects their community offers 
potential employees. Almost nine in ten respondents (88%) said that they were either 
satisfied (71%) or somewhat satisfied (17%) with the proximity to the natural environment. 
An additional 87% were either satisfied (67%) or somewhat satisfied (20%) with the parks and 
recreation activities. Other aspects included restaurants and cafes (65% satisfied; 22% 
somewhat satisfied), sports facilities (63% satisfied; 22% somewhat satisfied), arts, cultural 
events, and festivals (60% satisfied; 24% somewhat satisfied) , theatre, plays and music 
concerts (52% satisfied; 25% somewhat satisfied), and finally museums and galleries (48% 
satisfied; 22% somewhat satisfied). 

 

• A majority don’t make financial contributions to arts or culture organizations; those that do 
say it is important to their employees– Just over half (53%) of respondents say they do not 
make an annual financial contribution to an arts or culture organization. Of those that do, two 
thirds (66%) say that they think their participation in the arts or cultural organization is 
important (27%) or somewhat important (39%) to their employees. 
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• Businesses think the people they want to hire wish to live in a community they can 
contribute to making better – When asked about attracting talent with a thriving arts and 
culture scene, almost nine in ten (89%) said that they either agreed (67%) or somewhat 
agreed (22%) that the people they want to hire want to live in a community where they can 
feel like they can contribute to making it better. Additionally, three quarters (75%) either 
agreed (51%) or somewhat agreed (25%) that government support for the arts makes a more 
liveable community. Three fifths (60%) said that there are usually more qualified and 
attractive potential employees in communities with a thriving arts scene (37% agree; 23% 
somewhat agree), and just over two thirds (64%) said that a thriving arts and culture scene  is 
something that would make it easier to attract top talent to their community (35% agree; 
29% disagree). 

 

• Companies do not choose to do business in a community because of it’s arts and culture 
community – A strong majority (79%) of businesses say that their company did not choose to 
do business in their community because of the healthy, vibrant, arts and culture community. 
Just under two fifths (39%) say that they do not have locations in a heathy, vibrant arts 
community, though 31% say they have some locations in such a community, and 26% say all 
their locations are in such a community. Of those who did have locations in communities with 
a thriving arts and culture scene, just under two fifths (38%) said that being in such a location 
did not help attract talent to their workforce, while just over half said that it definitely did 
(19%) help them, or, that it sometimes helped them (36%). 

 

These observations are based on an random telephone survey of 508 businesses in Ontario, 
between April 13th to 22nd. The sample included businesses that employ more than 20 employees 
and individuals who make hiring decisions (owners or HR managers) from a list of businesses in 
Ontario. Participants were randomly recruited by telephone using live agents and administered a 
survey. The margin of error for a random survey of 508 Ontario Businesses is ±4.4 percentage 
points, 19 times out of 20. 



Business engagement with the arts in their communities 

A third (31%) of businesses 
say that some of their 
locations are in a location 
with a healthy, vibrant arts 
and culture community 

Two fifths (39%) say none of 
their locations are in a 
location with a healthy, 
vibrant arts and culture 
community 

One fifth (19%) say the 
vibrant arts community has 
helped attract talent 

Two fifths (38%) say the 
vibrant arts community has 
not helped attract talent 

Two fifths (36%) say the vibrant 
arts community sometimes helps 
attract talent 

A quarter (26%) of businesses say that all of their 
locations are in a location with a healthy, vibrant arts 
and culture community 



Businesses’ attitude towards community arts associations 
Over half (53%) of businesses say they DO NOT make financial 
contributions to an arts and or culture organization in their 
community 

Fifteen percent of business say they sometimes make 
financial contributions to an arts and or culture 
organization in their community 

A quarter (25%) of businesses say they 
DO make financial contributions to an 
arts and or culture organization in their 
community 

Two fifths (39%) say that that 
their participation in the arts or 
cultural association is 
somewhat important to their 
employees. 
 

A quarter (27%) think that 
their participation in the arts 
or cultural association is 
important to their employees. 

Fourteen percent say that that 
their participation in the arts or 
cultural association is 
somewhat unimportant to 
their employees. 
  

Just under a fifth (17%) 
think that their 
participation in the arts 
or cultural association is 
unimportant to their 
employees. 
 

For those that do donate… 
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Hiring people outside the community 

Often  
26% 

Sometimes 
48% 

Rarely 
17% 

Never  
9% 

Unsure 
1% 

Net Score 

+47.0 

QUESTION – Would you say that your company hires people who live outside of your 
city/ community, never, rarely, sometimes or often? 

*Note: Charts may not add up to 100 due to rounding 

Source: Nanos Research, RDD random telephone survey, April 13th to 22nd, 2016, n=508 businesses in Ontario, accurate 4.4 percentage points plus or minus, 19 times out of 20. 
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Encouraging candidates to move 

Not difficult 
26% 

Somewhat not 
difficult 

7% 

Somewhat 
difficult 

25% 

Difficult  
25% 

Unsure 
18% 

Net Score 

-16.7 

QUESTION – Overall, is it difficult, somewhat difficult, somewhat not difficult or not 
difficult to encourage candidates to move to your current location for employment? 

*Note: Charts may not add up to 100 due to rounding 

Source: Nanos Research, RDD random telephone survey, April 13th to 22nd, 2016, n=508 businesses in Ontario, accurate 4.4 percentage points plus or minus, 19 times out of 20. 
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Reasons for difficulty in engaging candidates to move 

Reasons  

Difficult 

(n=125) 

Somewhat 

difficult  

(n=125) 

Somewhat not 

difficult  

(n=34) 

Not difficult  

(n=131) 

Total  

(n=416) 

It's hard for families/people to relocate 16.8% 23.2% 8.8% 7.6% 15.1% 

We are a remote/rural/small town 20.8% 16.0% — — 11.1% 

We hire locally/ We don't bring in people or outsource 7.2% 6.4% 14.7% 8.4% 7.9% 

We don't ask people to move/ If they want to move it's 
their choice 

— 2.4% 14.7% 16.8% 7.2% 

Because of the cost of living/ Moving would be too 
expensive for a lot of people 

8.0% 12.8% 5.9% — 6.7% 

Other  4.8% 9.6% 11.8% 13.0% 9.6% 

Unsure 1.6% 2.4% 2.9% 1.5% 1.9% 

QUESTION – Overall, is it difficult, somewhat difficult, somewhat not difficult or not 
difficult to encourage candidates to move to your current location for employment? 
 
Why do you say that? [OPEN-ENDED] 

Source: Nanos Research, RDD random telephone survey, April 13th to 22nd, 2016, n=508 businesses in Ontario, accurate 4.4 percentage points plus or minus, 19 times out of 20. 
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Most important aspect of a community  

Most important aspect  
First Ranked 

(n=508) 
Second Ranked  

(n=423) 

Arts and culture 16.7% 20.1% 

Sports facilities 20.9% 24.8% 

Restaurants and cafes  25.4% 24.1% 

Nature  20.3% 24.3% 

Unsure 16.7% 6.6% 

QUESTION – Which of the following aspects of a community would you say are the top 
2 most important for your company? Please rank the first and second most important. 

Source: Nanos Research, RDD random telephone survey, April 13th to 22nd, 2016, n=508 businesses in Ontario, accurate 4.4 percentage points plus or minus, 19 times out of 20. 
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Importance of aspects in considering moving 

9% 

16% 

25% 

31% 

32% 

36% 

41% 

26% 

32% 

36% 

33% 

38% 

36% 

34% 

20% 

12% 

10% 

7% 

6% 

6% 

4% 

40% 

35% 

26% 

24% 

20% 

18% 

17% 

5% 

5% 

4% 

5% 

4% 

4% 

4% 

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100% 

Museums and galleries 

Theatre, plays, music concerts 

Arts, cultural events, festivals 

Proximity to natural environment  

Sports facilities 

Restaurants and cafes 

Parks and recreation activities 

Important Somewhat important Somewhat unimportant Unimportant Unsure 

Net Score 

+54.9 

+48.2 

+43.7 

+32.3 

+24.6 

+0.1 

-25.0 

QUESTION – Are each of the following important, somewhat important, somewhat 
unimportant, or unimportant for people considering moving to your community to work 
for you? 

*Note: Charts may not add up to 100 due to rounding 

Source: Nanos Research, RDD random telephone survey, April 13th to 22nd, 2016, n=508 businesses in Ontario, accurate 4.4 percentage points plus or minus, 19 times out of 20. 
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Importance of museums and galleries 

Important 
9% 

Somewhat 
important 

26% 

Somewhat 
unimportant 

20% 

Unimportant  
40% 

Unsure 
5% 

Net Score 

-25.0 

QUESTION – Are each of the following important, somewhat important, somewhat 
unimportant, or unimportant for people considering moving to your community to 
work for you? 
 
Museums and galleries 

*Note: Charts may not add up to 100 due to rounding 

Source: Nanos Research, RDD random telephone survey, April 13th to 22nd, 2016, n=508 businesses in Ontario, accurate 4.4 percentage points plus or minus, 19 times out of 20. 
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Importance of restaurants and cafes 

Important 
36% 

Somewhat 
important 

36% 

Somewhat 
unimportant 

6% 

Unimportant  
18% 

Unsure 
4% 

Net Score 

+48.2 

QUESTION – Are each of the following important, somewhat important, somewhat 
unimportant, or unimportant for people considering moving to your community to 
work for you? 
 
Restaurants and cafes 

*Note: Charts may not add up to 100 due to rounding 

Source: Nanos Research, RDD random telephone survey, April 13th to 22nd, 2016, n=508 businesses in Ontario, accurate 4.4 percentage points plus or minus, 19 times out of 20. 
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Importance of sports facilities 

Important 
32% 

Somewhat 
important 

38% 

Somewhat 
unimportant 

6% 

Unimportant  
20% 

Unsure 
4% 

Net Score 

+43.7 

QUESTION – Are each of the following important, somewhat important, somewhat 
unimportant, or unimportant for people considering moving to your community to 
work for you? 
 
Sports facilities 

*Note: Charts may not add up to 100 due to rounding 

Source: Nanos Research, RDD random telephone survey, April 13th to 22nd, 2016, n=508 businesses in Ontario, accurate 4.4 percentage points plus or minus, 19 times out of 20. 
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Importance of parks and recreation activities 

Important 
41% 

Somewhat 
important 

34% 

Somewhat 
unimportant 

4% 

Unimportant  
17% 

Unsure 
4% 

Net Score 

+54.9 

QUESTION – Are each of the following important, somewhat important, somewhat 
unimportant, or unimportant for people considering moving to your community to 
work for you? 
 
Parks and recreation activities 

*Note: Charts may not add up to 100 due to rounding 

Source: Nanos Research, RDD random telephone survey, April 13th to 22nd, 2016, n=508 businesses in Ontario, accurate 4.4 percentage points plus or minus, 19 times out of 20. 
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Importance of arts, cultural events and festivals 

Important 
25% 

Somewhat 
important 

36% 

Somewhat 
unimportant 

10% 

Unimportant  
26% 

Unsure 
4% 

Net Score 

+24.6 

QUESTION – Are each of the following important, somewhat important, somewhat 
unimportant, or unimportant for people considering moving to your community to 
work for you? 
 
Arts and cultural events and festivals 

*Note: Charts may not add up to 100 due to rounding 

Source: Nanos Research, RDD random telephone survey, April 13th to 22nd, 2016, n=508 businesses in Ontario, accurate 4.4 percentage points plus or minus, 19 times out of 20. 
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Importance of theatre, plays and music concerts 

Important 
16% 

Somewhat 
important 

32% 

Somewhat 
unimportant 

12% 

Unimportant  
35% 

Unsure 
5% 

Net Score 

+0.1 

QUESTION – Are each of the following important, somewhat important, somewhat 
unimportant, or unimportant for people considering moving to your community to 
work for you? 
 
Theatre, plays and music concerts 

*Note: Charts may not add up to 100 due to rounding 

Source: Nanos Research, RDD random telephone survey, April 13th to 22nd, 2016, n=508 businesses in Ontario, accurate 4.4 percentage points plus or minus, 19 times out of 20. 
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Importance of proximity to natural environment 

Important 
31% 

Somewhat 
important 

33% 

Somewhat 
unimportant 

7% 

Unimportant  
24% 

Unsure 
5% 

Net Score 

+32.3 

QUESTION – Are each of the following important, somewhat important, somewhat 
unimportant, or unimportant for people considering moving to your community to 
work for you? 
 
Proximity to natural environment (sea, mountains, countryside) 

*Note: Charts may not add up to 100 due to rounding 

Source: Nanos Research, RDD random telephone survey, April 13th to 22nd, 2016, n=508 businesses in Ontario, accurate 4.4 percentage points plus or minus, 19 times out of 20. 
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Satisfaction for what city offers potential employees 

48% 

52% 

60% 

63% 

65% 

67% 

71% 

22% 

25% 

24% 

22% 

22% 

20% 

17% 

10% 

8% 

6% 

4% 

5% 

4% 

3% 

11% 

7% 

5% 

5% 

4% 

4% 

4% 

8% 

8% 

5% 

6% 

4% 

5% 

4% 

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100% 

Museums and galleries 

Theatre, plays, music concerts 

Arts, cultural events, festivals 

Sports facilities 

Restaurants and cafes 

Parks and recreation activities 

Proximity to natural environment  

Satisfied Somewhat satisfied Somewhat dissatisfied Dissatisfied Unsure 

Net Score 

+80.4 

+79.4 

+78.2 

+77.2 

+73.4 

+62.0 

+49.4 

QUESTION – Are you satisfied, somewhat satisfied, somewhat dissatisfied or 
dissatisfied with the following aspects of what your city/ community offers potential 
employees? 

*Note: Charts may not add up to 100 due to rounding 

Source: Nanos Research, RDD random telephone survey, April 13th to 22nd, 2016, n=508 businesses in Ontario, accurate 4.4 percentage points plus or minus, 19 times out of 20. 
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Satisfaction with museums and galleries 

Satisfied 
48% 

Somewhat 
satisfied 

22% 

Somewhat 
dissatisfied 

10% 

Dissatisfied 
11% 

Unsure 
8% 

Net Score 

+49.4 

QUESTION – Are you satisfied, somewhat satisfied, somewhat dissatisfied or 
dissatisfied with the following aspects of what your city/ community offers potential 
employees? 
 
Museums and galleries 

*Note: Charts may not add up to 100 due to rounding 

Source: Nanos Research, RDD random telephone survey, April 13th to 22nd, 2016, n=508 businesses in Ontario, accurate 4.4 percentage points plus or minus, 19 times out of 20. 



21 

Satisfaction with restaurants and cafes 

Satisfied 
65% 

Somewhat 
satisfied 

22% 

Somewhat 
dissatisfied 

5% 

Dissatisfied 
4% 

Unsure 
4% 

Net Score 

+78.2 

QUESTION – Are you satisfied, somewhat satisfied, somewhat dissatisfied or 
dissatisfied with the following aspects of what your city/ community offers potential 
employees? 
 
Restaurants and cafes 

*Note: Charts may not add up to 100 due to rounding 

Source: Nanos Research, RDD random telephone survey, April 13th to 22nd, 2016, n=508 businesses in Ontario, accurate 4.4 percentage points plus or minus, 19 times out of 20. 
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Satisfaction with sports facilities 

Satisfied 
63% 

Somewhat 
satisfied 

22% 

Somewhat 
dissatisfied 

4% 

Dissatisfied 
5% 

Unsure 
6% 

Net Score 

+77.2 

QUESTION – Are you satisfied, somewhat satisfied, somewhat dissatisfied or 
dissatisfied with the following aspects of what your city/ community offers potential 
employees? 
 
Sports facilities 

*Note: Charts may not add up to 100 due to rounding 

Source: Nanos Research, RDD random telephone survey, April 13th to 22nd, 2016, n=508 businesses in Ontario, accurate 4.4 percentage points plus or minus, 19 times out of 20. 
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Satisfaction with parks and recreation activities 

Satisfied 
67% 

Somewhat 
satisfied 

20% 

Somewhat 
dissatisfied 

4% 

Dissatisfied 
4% 

Unsure 
5% 

Net Score 

+79.4 

QUESTION – Are you satisfied, somewhat satisfied, somewhat dissatisfied or 
dissatisfied with the following aspects of what your city/ community offers potential 
employees? 
 
Parks and recreation activities 

*Note: Charts may not add up to 100 due to rounding 

Source: Nanos Research, RDD random telephone survey, April 13th to 22nd, 2016, n=508 businesses in Ontario, accurate 4.4 percentage points plus or minus, 19 times out of 20. 
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Satisfaction with arts, cultural events, and festivals 

Satisfied 
60% 

Somewhat 
satisfied 

24% 

Somewhat 
dissatisfied 

6% 

Dissatisfied 
5% 

Unsure 
5% 

Net Score 

+73.4 

QUESTION – Are you satisfied, somewhat satisfied, somewhat dissatisfied or 
dissatisfied with the following aspects of what your city/ community offers potential 
employees? 
 
Arts, cultural events, and festivals 

*Note: Charts may not add up to 100 due to rounding 

Source: Nanos Research, RDD random telephone survey, April 13th to 22nd, 2016, n=508 businesses in Ontario, accurate 4.4 percentage points plus or minus, 19 times out of 20. 
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Satisfaction with theatre, plays, and music concerts 

Satisfied 
52% 

Somewhat 
satisfied 

25% 

Somewhat 
dissatisfied 

8% 

Dissatisfied 
7% 

Unsure 
8% 

Net Score 

+62.0 

QUESTION – Are you satisfied, somewhat satisfied, somewhat dissatisfied or 
dissatisfied with the following aspects of what your city/ community offers potential 
employees? 
 
Theatre, plays, and music concerts 

*Note: Charts may not add up to 100 due to rounding 

Source: Nanos Research, RDD random telephone survey, April 13th to 22nd, 2016, n=508 businesses in Ontario, accurate 4.4 percentage points plus or minus, 19 times out of 20. 
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Satisfaction with proximity to natural environment  

Satisfied 
71% 

Somewhat 
satisfied 

17% 

Somewhat 
dissatisfied 

3% 

Dissatisfied 
4% 

Unsure 
4% 

Net Score 

+80.4 

QUESTION – Are you satisfied, somewhat satisfied, somewhat dissatisfied or 
dissatisfied with the following aspects of what your city/ community offers potential 
employees? 
 
Proximity to natural environment (sea, mountains, countryside) 

*Note: Charts may not add up to 100 due to rounding 

Source: Nanos Research, RDD random telephone survey, April 13th to 22nd, 2016, n=508 businesses in Ontario, accurate 4.4 percentage points plus or minus, 19 times out of 20. 
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Financial contributions to arts and culture 

Yes 
25% 

Yes, 
sometimes 

16% 

No 
53% 

Not sure  
7% 

Net Score 

-28.0 

QUESTION – Does your company make an annual financial contribution to an Arts 
and/or Cultural organization in your community? 

*Note: Charts may not add up to 100 due to rounding 

Source: Nanos Research, RDD random telephone survey, April 13th to 22nd, 2016, n=508 businesses in Ontario, accurate 4.4 percentage points plus or minus, 19 times out of 20. 
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Importance of participation in arts and culture to employees  

Important  
27% 

Somewhat 
important 

39% 

Somewhat 
unimportant 

14% 

Unimportant 
17% 

Unsure 
3% 

Net Score 

+33.8 

QUESTION – [IF YES] Is your participation in the arts and/or cultural organization 
important, somewhat important, somewhat unimportant, or unimportant to your 
employees? 

*Note: Charts may not add up to 100 due to rounding 

Source: Nanos Research, RDD random telephone survey, April 13th to 22nd, 2016, n=508 businesses in Ontario, accurate 4.4 percentage points plus or minus, 19 times out of 20. 
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Attracting talent with a thriving arts and culture scene 

35% 

37% 

51% 

67% 

29% 

23% 

24% 

22% 

10% 

10% 

7% 

3% 

22% 

19% 

14% 

6% 

5% 

11% 

4% 

3% 

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100% 

A thriving arts cultural scene is something that makes it/ would make 
it easier to attract top talent to our community 

There are usually more qualified and attractive potential employees 
in communities with a thriving arts and cultural scene 

Government support for the arts makes a more livable community 

The people we want to hire want to live in a community where they 
feel like they can contribute to making it better 

Agree Somewhat agree Somewhat disagree Disagree Unsure 

Net Score 

+79.9 

+54.7 

+32.1 

+31.8 

QUESTION – Do you agree, somewhat agree, somewhat disagree, or disagree with 
each of the following? 

*Note: Charts may not add up to 100 due to rounding 

Source: Nanos Research, RDD random telephone survey, April 13th to 22nd, 2016, n=508 businesses in Ontario, accurate 4.4 percentage points plus or minus, 19 times out of 20. 
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Thriving arts and cultural scene increasing ease of 
attracting talent 

Agree 
35% 

Somewhat 
agree 
29% 

Somewhat 
disagree 

10% 

Disagree 
22% 

Unsure 
5% 

Net Score 

+31.8 

QUESTION – Do you agree, somewhat agree, somewhat disagree, or disagree with 
each of the following? 
 
A thriving arts cultural scene is something that makes it/ would make it easier to 
attract top talent to our community 

*Note: Charts may not add up to 100 due to rounding 

Source: Nanos Research, RDD random telephone survey, April 13th to 22nd, 2016, n=508 businesses in Ontario, accurate 4.4 percentage points plus or minus, 19 times out of 20. 
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Hiring people who want to contribute to the community  

Agree 
67% 

Somewhat 
agree 
22% 

Somewhat 
disagree 

3% 

Disagree 
6% 

Unsure 
3% 

Net Score 

+79.9 

QUESTION – Do you agree, somewhat agree, somewhat disagree, or disagree with 
each of the following? 
 
The people we want to hire want to live in a community where they feel like they can 
contribute to making it better 

*Note: Charts may not add up to 100 due to rounding 

Source: Nanos Research, RDD random telephone survey, April 13th to 22nd, 2016, n=508 businesses in Ontario, accurate 4.4 percentage points plus or minus, 19 times out of 20. 
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Qualified potential employees in communities with 
thriving arts/culture 

Agree 
37% 

Somewhat 
agree 
23% 

Somewhat 
disagree 

10% 

Disagree 
19% 

Unsure 
11% 

Net Score 

+32.1 

QUESTION – Do you agree, somewhat agree, somewhat disagree, or disagree with 
each of the following? 
 
There are usually more qualified and attractive potential employees in communities 
with a thriving arts and cultural scene 

*Note: Charts may not add up to 100 due to rounding 

Source: Nanos Research, RDD random telephone survey, April 13th to 22nd, 2016, n=508 businesses in Ontario, accurate 4.4 percentage points plus or minus, 19 times out of 20. 
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Government support for arts to create more 
livable communities 

Agree 
51% 

Somewhat 
agree 
24% 

Somewhat 
disagree 

7% 

Disagree 
14% 

Unsure 
4% 

Net Score 

+54.7 

QUESTION – Do you agree, somewhat agree, somewhat disagree, or disagree with 
each of the following? 
 
Government support for the arts makes a more livable community 

*Note: Charts may not add up to 100 due to rounding 

Source: Nanos Research, RDD random telephone survey, April 13th to 22nd, 2016, n=508 businesses in Ontario, accurate 4.4 percentage points plus or minus, 19 times out of 20. 
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Choice to do business in a community based on 
arts/culture scene 

Yes, definitely 
7% 

Yes, 
sometimes 

10% 

No 
79% 

Not sure  
5% 

Net Score 

-71.8 

QUESTION – Has your company chosen to do business in a community because of its 
healthy, vibrant arts and culture community? 

*Note: Charts may not add up to 100 due to rounding 

Source: Nanos Research, RDD random telephone survey, April 13th to 22nd, 2016, n=508 businesses in Ontario, accurate 4.4 percentage points plus or minus, 19 times out of 20. 
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Business locations in vibrant communities 

Yes, in all 
locations 

26% 

Yes, in some 
locations 

31% 

No 
39% 

Not sure  
4% 

Net Score 

-12.4 

QUESTION – Does your company have a location or locations in a healthy, vibrant arts 
and culture community? 

*Note: Charts may not add up to 100 due to rounding 

Source: Nanos Research, RDD random telephone survey, April 13th to 22nd, 2016, n=508 businesses in Ontario, accurate 4.4 percentage points plus or minus, 19 times out of 20. 
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Attraction of workforce to vibrant communities 

Yes, definitely 
19% 

Yes, 
sometimes 

36% 

No 
38% 

Not sure  
7% 

Net Score 

-18.9 

QUESTION – [IF YES] Has having a healthy, vibrant arts and culture community helped 
attract talent to their teams/workforce in those communities? 

*Note: Charts may not add up to 100 due to rounding 

Source: Nanos Research, RDD random telephone survey, April 13th to 22nd, 2016, n=291 businesses in Ontario, accurate 4.4 percentage points plus or minus, 19 times out of 20. 
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Nanos conducted an RDD random telephone survey of 508 businesses in Ontario, between April 13th to 22nd. The 
sample included businesses that employ more than 20 employees and individuals who make hiring decisions 
(owners or HR managers) from a list of businesses in Ontario. Participants were randomly recruited by telephone 
using live agents and administered a survey.  
 
Individuals were randomly called using random digit dialling with a maximum of five call backs.  
 
The margin of error for a random survey of 508 Ontario Businesses is ±4.4 percentage points, 19 times out of 20. 
 
The research was commissioned by Business for the Arts.  
 
Note: Charts may not add up to 100 due to rounding. 
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Methodology 
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About Nanos 
Nanos is one of North America’s most trusted research and strategy organizations.  Our team of 
professionals is regularly called upon by senior executives to deliver superior intelligence and 
market advantage whether it be helping to chart a path forward, managing a reputation or brand 
risk or understanding the trends that drive success.  Services range from traditional telephone 
surveys, through to elite in-depth interviews, online research and focus groups.  Nanos clients 
range from Fortune 500 companies through to leading advocacy groups interested in 
understanding and shaping the public landscape.  Whether it is understanding your brand or 
reputation, customer needs and satisfaction, engaging employees or testing new ads or 
products, Nanos provides insight you can trust. 

View our brochure 

Nik Nanos FMRIA Richard Jenkins 

Chairman, Nanos Research Group Vice President, Nanos Research 

Ottawa (613) 234-4666 ext. 237 Ottawa (613) 234-4666 ext. 230 

Washington DC (202) 697-9924  rjenkins@nanosresearch.com 

nnanos@nanosresearch.com 
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Technical Note 

 

 

 

Element Description 

Organization who 
commissioned the research 

Business for the Arts 

Final Sample Size 508 Ontario Businesses. 

Margin of Error ±4.4 percentage points, 19 times out of 20. 

Mode of Survey RDD random telephone survey 

Sampling Method Base 
The sample included land and cell lines of businesses 
in Ontario.  

Demographics (Captured) 
Ontario businesses with over 20 employees. 
Six digit postal code was used to validate geography.  

Fieldwork/Validation 
Live interviews with live supervision to validate work 
as per the MRIA Code of Conduct 

Number of Calls Maximum of five call backs. 

Time of Calls 
Individuals were called between 12-5:30 pm and 6:30-
9:30pm local time for the respondent. 

Field Dates April 13th to 22nd, 2016  

Language of Survey The survey was conducted in English.  

Element Description 

Weighting of Data Results were not weighted. 

Screening 
Screening ensured potential respondents were part of a business 
of more than 20 employees, and were either involved in the 
senior leadership team or involved in human resources. 

Excluded 
Demographics 

Businesses without more than 20 employees; individuals not on 
the senior leadership tem or human resources team; individuals 
without land or cell lines could not participate. 

Stratification Sample not stratified. 

Question Order 
Question order in the preceding report reflects the order in 
which they appeared in the original questionnaire.  

Question Content All questions asked are contained in the report.  

Question Wording 
The questions in the preceding report are written exactly as they 
were asked to individuals. 

Survey Company Nanos Research 

Contact 

Contact Nanos Research for more information or with any 
concerns or questions. 
http://www.nanosresearch.com 
Telephone:(613) 234-4666 ext.  
Email: info@nanosresearch.com. 

http://www.nanosresearch.com/
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Nanos conducted an RDD dual frame (land- and cell-lines) random telephone survey of 500 businesses in Ontario between April 13th to 22nd, 2016. The sample 

included businesses that employ more than 20 employees and individuals who make hiring decisions (owners or HR managers). The margin of error for a random 
survey of 500 businesses in Ontario is ±4.4 percentage points, 19 times out of 20. 

www.nanosresearch.com 
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 Frequency Percent Valid Percent Cumulative Percent 

Question 3 - Would 
you say that your 
company hires people 
who live outside of 
your city/community 
never, rarely, 
sometimes or often? 

Never 47 9.3 9.3 9.3 

Rarely 86 16.9 16.9 26.2 

Sometimes 242 47.6 47.6 73.8 

Often 130 25.6 25.6 99.4 

Unsure 3 .6 .6 100.0 

Total 508 100.0 100.0  

 

 

 
 

  

 Frequency Percent Valid Percent Cumulative Percent 

Question 4 - 
Overall, is it difficult, 
somewhat difficult, 
somewhat not 
difficult or not 
difficult to 
encourage 
candidates to move 
to your current 
location for 
employment? 

Difficult 125 24.6 24.6 24.6 

Somewhat difficult 125 24.6 24.6 49.2 

Somewhat not difficult 34 6.7 6.7 55.9 

Not difficult 131 25.8 25.8 81.7 

Unsure 93 18.3 18.3 100.0 

Total 508 100.0 100.0  

http://www.nanosresearch.com/
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Nanos conducted an RDD dual frame (land- and cell-lines) random telephone survey of 500 businesses in Ontario between April 13th to 22nd, 2016. The sample 

included businesses that employ more than 20 employees and individuals who make hiring decisions (owners or HR managers). The margin of error for a random 
survey of 500 businesses in Ontario is ±4.4 percentage points, 19 times out of 20. 
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Question 5 - Why do you say that? [Open-ended] * Question 4 - Overall, is it difficult, somewhat difficult, somewhat not difficult or not 
difficult to encourage candidates to move to your current location for employment? 

 

Question 4 - Overall, is it difficult, somewhat difficult, somewhat not difficult or not 
difficult to encourage candidates to move to your current location for employment? 

Total 
Difficult 

Somewhat 
difficult 

Somewhat not 
difficult Not difficult Unsure 

Question 5 - 
Why do you 
say that? 
[Open-
ended] 

We are a 
remote/rural/small town 

Count 26 20 0 0 0 46 

 20.8% 16.0% 0.0% 0.0% 0.0% 11.1% 

Because of the cost of 
living/ Moving would be 
too expensive for a lot of 
people 

Count 10 16 2 0 0 28 

 8.0% 12.8% 5.9% 0.0% 0.0% 6.7% 

Because of our specific 
location 

Count 9 4 0 9 0 22 

 7.2% 3.2% 0.0% 6.9% 0.0% 5.3% 

Pay isn't good enough to 
get people to move 

Count 16 7 0 0 0 23 

 12.8% 5.6% 0.0% 0.0% 0.0% 5.5% 

It's hard for 
families/people to relocate 

Count 21 29 3 10 0 63 

 16.8% 23.2% 8.8% 7.6% 0.0% 15.1% 

We hire locally/ We don't 
bring in people or 
outsource 

Count 9 8 5 11 0 33 

 7.2% 6.4% 14.7% 8.4% 0.0% 7.9% 

We've had no problems Count 0 0 1 14 0 15 

 0.0% 0.0% 2.9% 10.7% 0.0% 3.6% 

It's very competitive Count 5 1 1 0 0 7 

 4.0% 0.8% 2.9% 0.0% 0.0% 1.7% 

We have a  good 
community/ People like 
living here 

Count 0 5 5 16 0 26 

 0.0% 4.0% 14.7% 12.2% 0.0% 6.3% 

We have employees who 
commute 

Count 0 6 6 11 0 23 

 0.0% 4.8% 17.6% 8.4% 0.0% 5.5% 

The pay is attractive Count 0 0 0 4 0 4 

 0.0% 0.0% 0.0% 3.1% 0.0% 1.0% 

Because of past 
experience 

Count 2 5 0 3 0 10 

 1.6% 4.0% 0.0% 2.3% 0.0% 2.4% 

Because of the nature of 
the industry 

Count 11 2 1 12 0 26 

 8.8% 1.6% 2.9% 9.2% 0.0% 6.3% 

We don't ask people to 
move/ If they want to 
move it's their choice 

Count 0 3 5 22 0 30 

 0.0% 2.4% 14.7% 16.8% 0.0% 7.2% 

People won't move here 
for this type of work 

Count 6 3 0 0 0 9 

 4.8% 2.4% 0.0% 0.0% 0.0% 2.2% 

Transportation is an issue Count 2 1 0 0 0 3 

 1.6% 0.8% 0.0% 0.0% 0.0% 0.7% 

Other Count 6 12 4 17 1 40 

 4.8% 9.6% 11.8% 13.0% 100.0% 9.6% 

Unsure Count 2 3 1 2 0 8 

 1.6% 2.4% 2.9% 1.5% 0.0% 1.9% 

Total Count 125 125 34 131 1 416 

 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 

  

http://www.nanosresearch.com/
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Nanos conducted an RDD dual frame (land- and cell-lines) random telephone survey of 500 businesses in Ontario between April 13th to 22nd, 2016. The sample 

included businesses that employ more than 20 employees and individuals who make hiring decisions (owners or HR managers). The margin of error for a random 
survey of 500 businesses in Ontario is ±4.4 percentage points, 19 times out of 20. 
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 Frequency Percent Valid Percent Cumulative Percent 

Question 6 
(first ranked 
response) - 
Which of the 
following 
aspects of a 
community 
would you say 
are the top 2 
most important 
for your 
company? 
[RANDOMIZE] 

Arts and culture 85 16.7 16.7 16.7 

Sports facilities 106 20.9 20.9 37.6 

Restaurants and cafes 129 25.4 25.4 63.0 

Nature 103 20.3 20.3 83.3 

Unsure 85 16.7 16.7 100.0 

Total 508 100.0 100.0  

 

 

 Frequency Percent Valid Percent Cumulative Percent 

Question 6 
(second ranked 
response) - 
Which of the 
following aspects 
of a community 
would you say 
are the top 2 
most important 
for your 
company? 
[RANDOMIZE] 

Arts and culture 85 16.7 20.1 20.1 

Sports facilities 105 20.7 24.8 44.9 

Restaurants and cafes 102 20.1 24.1 69.0 

Nature 103 20.3 24.3 93.4 

Unsure 28 5.5 6.6 100.0 

Total 423 83.3 100.0  

 No Answer 85 16.7   

Total 508 100.0   
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Nanos conducted an RDD dual frame (land- and cell-lines) random telephone survey of 500 businesses in Ontario between April 13th to 22nd, 2016. The sample 

included businesses that employ more than 20 employees and individuals who make hiring decisions (owners or HR managers). The margin of error for a random 
survey of 500 businesses in Ontario is ±4.4 percentage points, 19 times out of 20. 
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Are each of the following important, somewhat important, somewhat unimportant, or unimportant for people considering moving to your community to work for 
you? [RANDOMIZE] 

 

Question 7 - 
Museums and 

galleries 

Question 8 - 
Restaurants and 

cafes 
Question 9 - 

Sports facilities 

Question 10 - 
Parks and 

recreation activities 

Question 11 - Arts 
and cultural events 

and festivals 

Question 12 - 
Theatre, plays and 

music concerts 

Question 13 - 
Proximity to 

natural 
environment (sea, 

mountains, 
countryside) 

N Valid 481 487 490 487 487 484 484 

No Answer/ 
Unsure 

27 21 18 21 21 24 24 

Mean 2.0437 2.9363 2.8469 3.0370 2.6140 2.2934 2.7438 

 

 

Are each of the following important, somewhat important, somewhat unimportant, or unimportant for people considering moving to your community to work for 
you? [RANDOMIZE] 

 Frequency Percent Valid Percent Cumulative Percent 

Question 7 - 
Museums and 
galleries 

Unimportant 203 40.0 42.2 42.2 

Somewhat unimportant 101 19.9 21.0 63.2 

Somewhat important 130 25.6 27.0 90.2 

Important 47 9.3 9.8 100.0 

Total 481 94.7 100.0  

 No Answer/ Unsure 27 5.3   

Total 508 100.0   

 

  

http://www.nanosresearch.com/
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Are each of the following important, somewhat important, somewhat unimportant, or unimportant for people considering moving to your community to work for 
you? [RANDOMIZE] 

 Frequency Percent Valid Percent Cumulative Percent 

Question 8 - 
Restaurants and 
cafes 

Unimportant 93 18.3 19.1 19.1 

Somewhat unimportant 28 5.5 5.7 24.8 

Somewhat important 183 36.0 37.6 62.4 

Important 183 36.0 37.6 100.0 

Total 487 95.9 100.0  

 No Answer/ Unsure 21 4.1   

Total 508 100.0   

 

 

 

Are each of the following important, somewhat important, somewhat unimportant, or unimportant for people considering moving to your community to work for 
you? [RANDOMIZE] 

 Frequency Percent Valid Percent Cumulative Percent 

Question 9 - 
Sports facilities 

Unimportant 103 20.3 21.0 21.0 

Somewhat unimportant 31 6.1 6.3 27.3 

Somewhat important 194 38.2 39.6 66.9 

Important 162 31.9 33.1 100.0 

Total 490 96.5 100.0  

 No Answer/ Unsure 18 3.5   

Total 508 100.0   
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Are each of the following important, somewhat important, somewhat unimportant, or unimportant for people considering moving to your community to work for 
you? [RANDOMIZE] 

 Frequency Percent Valid Percent Cumulative Percent 

Question 10 - 
Parks and 
recreation 
activities 

Unimportant 86 16.9 17.7 17.7 

Somewhat unimportant 18 3.5 3.7 21.4 

Somewhat important 175 34.4 35.9 57.3 

Important 208 40.9 42.7 100.0 

Total 487 95.9 100.0  

 No Answer/ Unsure 21 4.1   

Total 508 100.0   

 

 

 

Are each of the following important, somewhat important, somewhat unimportant, or unimportant for people considering moving to your community to work for 
you? [RANDOMIZE] 

 Frequency Percent Valid Percent Cumulative Percent 

Question 11 - 
Arts and cultural 
events and 
festivals 

Unimportant 132 26.0 27.1 27.1 

Somewhat unimportant 49 9.6 10.1 37.2 

Somewhat important 181 35.6 37.2 74.3 

Important 125 24.6 25.7 100.0 

Total 487 95.9 100.0  

 No Answer/ Unsure 21 4.1   

Total 508 100.0   
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Are each of the following important, somewhat important, somewhat unimportant, or unimportant for people considering moving to your community to work for 
you? [RANDOMIZE] 

 Frequency Percent Valid Percent Cumulative Percent 

Question 12 - 
Theatre, plays 
and music 
concerts 

Unimportant 179 35.2 37.0 37.0 

Somewhat unimportant 63 12.4 13.0 50.0 

Somewhat important 163 32.1 33.7 83.7 

Important 79 15.6 16.3 100.0 

Total 484 95.3 100.0  

 No Answer/ Unsure 24 4.7   

Total 508 100.0   

 

 

Are each of the following important, somewhat important, somewhat unimportant, or unimportant for people considering moving to your community to work for 
you? [RANDOMIZE] 

 Frequency Percent Valid Percent Cumulative Percent 

Question 13 - 
Proximity to 
natural 
environment 
(sea, mountains, 
countryside) 

Unimportant 123 24.2 25.4 25.4 

Somewhat unimportant 37 7.3 7.6 33.1 

Somewhat important 165 32.5 34.1 67.1 

Important 159 31.3 32.9 100.0 

Total 484 95.3 100.0  

 No Answer/ Unsure 24 4.7   

Total 508 100.0   
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Are you satisfied, somewhat satisfied, somewhat dissatisfied or dissatisfied with the following aspects of what your city/ community offers potential employees? 
[RANDOMIZE] 

 

Question 14 - 
Museums and 

galleries 

Question 15 - 
Restaurants and 

cafes 
Question 16 - 

Sports facilities 

Question 17 - 
Parks and 

recreation activities 

Question 18 - Arts 
and cultural events 

and festivals 

Question 19 - 
Theatre, plays and 

music concerts 

Question 20 - 
Proximity to 

natural 
environment (sea, 

mountains, 
countryside) 

N Valid 467 487 480 483 481 467 486 

No Answer/ 
Unsure 

41 21 28 25 27 41 22 

Mean 3.1756 3.5441 3.5271 3.5797 3.4782 3.3298 3.6152 

 

 

Are you satisfied, somewhat satisfied, somewhat dissatisfied or dissatisfied with the following aspects of what your city/ community offers potential employees? 
[RANDOMIZE] 

 Frequency Percent Valid Percent Cumulative Percent 

Question 14 - 
Museums and 
galleries 

Unimportant 55 10.8 11.8 11.8 

Somewhat unimportant 53 10.4 11.3 23.1 

Somewhat important 114 22.4 24.4 47.5 

Important 245 48.2 52.5 100.0 

Total 467 91.9 100.0  

 No Answer/ Unsure 41 8.1   

Total 508 100.0   
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Are you satisfied, somewhat satisfied, somewhat dissatisfied or dissatisfied with the following aspects of what your city/ community offers potential employees? 
[RANDOMIZE] 

 Frequency Percent Valid Percent Cumulative Percent 

Question 15 - 
Restaurants and 
cafes 

Unimportant 20 3.9 4.1 4.1 

Somewhat unimportant 25 4.9 5.1 9.2 

Somewhat important 112 22.0 23.0 32.2 

Important 330 65.0 67.8 100.0 

Total 487 95.9 100.0  

 No Answer/ Unsure 21 4.1   

Total 508 100.0   

 

 

Are you satisfied, somewhat satisfied, somewhat dissatisfied or dissatisfied with the following aspects of what your city/ community offers potential employees? 
[RANDOMIZE] 

 Frequency Percent Valid Percent Cumulative Percent 

Question 16 - 
Sports facilities 

Unimportant 25 4.9 5.2 5.2 

Somewhat unimportant 19 3.7 4.0 9.2 

Somewhat important 114 22.4 23.8 32.9 

Important 322 63.4 67.1 100.0 

Total 480 94.5 100.0  

 No Answer/ Unsure 28 5.5   

Total 508 100.0   
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Are you satisfied, somewhat satisfied, somewhat dissatisfied or dissatisfied with the following aspects of what your city/ community offers potential employees? 
[RANDOMIZE] 

 Frequency Percent Valid Percent Cumulative Percent 

Question 17 - 
Parks and 
recreation 
activities 

Unimportant 21 4.1 4.3 4.3 

Somewhat unimportant 19 3.7 3.9 8.3 

Somewhat important 102 20.1 21.1 29.4 

Important 341 67.1 70.6 100.0 

Total 483 95.1 100.0  

 No Answer/ Unsure 25 4.9   

Total 508 100.0   

 

 

 

Are you satisfied, somewhat satisfied, somewhat dissatisfied or dissatisfied with the following aspects of what your city/ community offers potential employees? 
[RANDOMIZE] 

 Frequency Percent Valid Percent Cumulative Percent 

Question 18 - 
Arts and cultural 
events and 
festivals 

Unimportant 23 4.5 4.8 4.8 

Somewhat unimportant 31 6.1 6.4 11.2 

Somewhat important 120 23.6 24.9 36.2 

Important 307 60.4 63.8 100.0 

Total 481 94.7 100.0  

 No Answer/ Unsure 27 5.3   

Total 508 100.0   
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Are you satisfied, somewhat satisfied, somewhat dissatisfied or dissatisfied with the following aspects of what your city/ community offers potential employees? 
[RANDOMIZE] 

 Frequency Percent Valid Percent Cumulative Percent 

Question 19 - 
Theatre, plays 
and music 
concerts 

Unimportant 36 7.1 7.7 7.7 

Somewhat unimportant 40 7.9 8.6 16.3 

Somewhat important 125 24.6 26.8 43.0 

Important 266 52.4 57.0 100.0 

Total 467 91.9 100.0  

 No Answer/ Unsure 41 8.1   

Total 508 100.0   

 

 

 

Are you satisfied, somewhat satisfied, somewhat dissatisfied or dissatisfied with the following aspects of what your city/ community offers potential employees? 
[RANDOMIZE] 

 Frequency Percent Valid Percent Cumulative Percent 

Question 20 - 
Proximity to 
natural 
environment 
(sea, mountains, 
countryside) 

Unimportant 22 4.3 4.5 4.5 

Somewhat unimportant 17 3.3 3.5 8.0 

Somewhat important 87 17.1 17.9 25.9 

Important 360 70.9 74.1 100.0 

Total 486 95.7 100.0  

 No Answer/ Unsure 22 4.3   

Total 508 100.0   
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 Frequency Percent Valid Percent Cumulative Percent 

Question 22 – [IF 
YES] Is your 
participation in the 
arts and/or cultural 
organization 
important, somewhat 
important, somewhat 
unimportant or 
unimportant to your 
employees? 

Important 55 10.8 26.6 26.6 

Somewhat important 80 15.7 38.6 65.2 

Somewhat unimportant 29 5.7 14.0 79.2 

Unimportant 36 7.1 17.4 96.6 

Unsure 7 1.4 3.4 100.0 

Total 207 40.7 100.0  

 No Answer 301 59.3   

Total 508 100.0   

 

  

 Frequency Percent Valid Percent Cumulative Percent 

Question 21 - 
Does your 
company make 
any financial 
contribution to an 
Arts and/or 
Cultural 
organization in 
your community? 

Yes 126 24.8 24.8 24.8 

Yes, sometimes 81 15.9 15.9 40.7 

No 268 52.8 52.8 93.5 

Unsure 33 6.5 6.5 100.0 

Total 508 100.0 100.0  
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Do you agree, somewhat agree, somewhat disagree, or disagree with each of the following? [RANDOMIZE] 

 
 

 

Do you agree, somewhat agree, somewhat disagree, or disagree with each of the following? [RANDOMIZE] 

 
 

  

 Frequency Percent Valid Percent Cumulative Percent 

Question 23 - A 
thriving arts cultural 
scene is something 
that makes it/would 
make it easier to 
attract top talent to 
our community 

Agree 176 34.6 34.6 34.6 

Somewhat agree 146 28.7 28.7 63.4 

Somewhat disagree 51 10.0 10.0 73.4 

Disagree 109 21.5 21.5 94.9 

Unsure 26 5.1 5.1 100.0 

Total 508 100.0 100.0  

 Frequency Percent Valid Percent Cumulative Percent 

Question 24 - 
The people we 

want to hire 
live in a 
community 
where they feel 
like they can 
contribute to 
making it better 

Agree 338 66.5 66.5 66.5 

Somewhat agree 111 21.9 21.9 88.4 

Somewhat disagree 15 3.0 3.0 91.3 

Disagree 28 5.5 5.5 96.9 

Unsure 16 3.1 3.1 100.0 

Total 508 100.0 100.0  
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Do you agree, somewhat agree, somewhat disagree, or disagree with each of the following? [RANDOMIZE] 

 
 

 

Do you agree, somewhat agree, somewhat disagree, or disagree with each of the following? [RANDOMIZE] 

 
 

  

 Frequency Percent Valid Percent Cumulative Percent 

Question 25 - There 
are usually more 
qualified and 
attractive potential 
employees in 
communities with a 
thriving arts and 
cultural scene 

Agree 190 37.4 37.4 37.4 

Somewhat agree 118 23.2 23.2 60.6 

Somewhat disagree 50 9.8 9.8 70.5 

Disagree 95 18.7 18.7 89.2 

Unsure 55 10.8 10.8 100.0 

Total 508 100.0 100.0  

 Frequency Percent Valid Percent Cumulative Percent 

Question 26 - 
Government 
support for the 
arts make a 
more livable 
community 

Agree 259 51.0 51.0 51.0 

Somewhat agree 124 24.4 24.4 75.4 

Somewhat disagree 34 6.7 6.7 82.1 

Disagree 71 14.0 14.0 96.1 

Unsure 20 3.9 3.9 100.0 

Total 508 100.0 100.0  

http://www.nanosresearch.com/
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 Frequency Percent Valid Percent Cumulative Percent 

Question 28 
- Does you 
company 
have a 
location or 
locations in a 
healthy, 
vibrant arts 
and culture 
community? 

Yes, in all locations 133 26.2 26.2 26.2 

Yes, in some locations 158 31.1 31.1 57.3 

No 196 38.6 38.6 95.9 

Unsure 21 4.1 4.1 100.0 

Total 508 100.0 100.0  

 

  

 Frequency Percent Valid Percent Cumulative Percent 

Question 27 - Has 
your company 
chosen to do 
business in a 
community 
because of its 
health, vibrant arts 
and culture 
identity? 

Yes, definitely 34 6.7 6.7 6.7 

Yes, sometimes 50 9.8 9.8 16.5 

No 399 78.5 78.5 95.1 

Unsure 25 4.9 4.9 100.0 

Total 508 100.0 100.0  

http://www.nanosresearch.com/
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survey of 500 businesses in Ontario is ±4.4 percentage points, 19 times out of 20. 
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 Frequency Percent Valid Percent Cumulative Percent 

Question 29 - 
Has having a 
healthy, vibrant 
arts and culture 
community 
helped attract 
talent to their 
teams/workforce 
in those 
communities? 

Yes, definitely 55 10.8 18.9 18.9 

Yes, sometimes 106 20.9 36.4 55.3 

No 110 21.7 37.8 93.1 

Unsure 20 3.9 6.9 100.0 

Total 291 57.3 100.0  

 No Answer 217 42.7   

Total 508 100.0   
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